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Since the launch of the first Microcredit Summit in 1997, the Campaign has been organizing 

Summits to gather microfinance practitioners, donors, and stakeholders to discuss the current 

state of the sector, diffuse innovations, address challenges, and galvanize the use of microfinance 

in the effort to end extreme poverty. To date, the Summits have attracted nearly 16,000 

delegates from over 140 countries and carved out its position as a global convener of an 

unmatched diversity of actors within the ecosystem of those addressing the financial needs of 

the very poor.  

Recognizing that microfinance is just one strategy among many interventions used to alleviate 

poverty, the Campaign launched a new vision for the Summits in 2013, moving away from 

regionally focused summits to wide-ranging collaborative events. The 2013 Summit theme 

Partnerships against Poverty: Finance, Government and Civil Society, marked the first Summit in 

this series that aim to build bridges between different development initiatives, the private sector, 

and microfinance. Last year’s Summit was a 

key event for influencing the future 

direction of the microfinance and financial 

inclusion movements. It began with an 

appeal from world leaders, including World 

Bank President Jim Yong Kim and Nobel 

Peace Prize laureate Muhammad Yunus, to 

help make microfinance part of the 

movement in the next set of Millennium 

Development Goals to end extreme poverty 

by 2030.  

The Summit closed by announcing the 2013 

Partnerships against Poverty Summit Declaration and launching the first 18 “Campaign 

Commitments.” This exciting new initiative, named the “100 Million Project” and initiated by the 

Campaign, will be the first global and measurable set of commitments established to reach 

further down the poverty scale and more effectively facilitate the clients’ movement out of 

poverty. Campaign Commitments delineate action items that will be taken by an organization to 

contribute to the goal of helping 100 million families lift themselves out of extreme poverty. 

 - Jim Kim, World 
Bank President 

Financial services, such as savings and payments, can have an impact on poverty 
reduction. We need to increase citizens’ access to financial services to help us reach 
our goals. This is why we are committed to reaching the 2.5 billion adults who 
currently are financially excluded. The many organizations involved in the Microcredit 
Summit Campaign and the 100 Million Project are making important contributions to 
these goals. 

—from Jim Kim’s video statement presented at last year’s Summit  

Courtesy of PRONAFIM 
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The Microcredit Summit Campaign, with the support of the Mexican National Microenterprise 

Financing Program (PRONAFIM), is organizing in 2014 the 17th Microcredit Summit in Mexico 

featuring the theme Generation Next: Innovations in Microfinance. This Summit will be an 

opportunity for microfinance stakeholders to promote best practices and to engage in a 

thoughtful discussion around the challenges and opportunities associated with the growth and 

transformation of the sector. We characterize this as the “next generation” of microfinance and 

are guiding the sector to look forward in the financial inclusion movement and continue 

targeting the world’s poorest.  

Our host region, Latin America, has shown increased efforts in poverty reduction and financial 

inclusion in recent years. Some of the most notable developments include the proliferation of 

government safety net programs for the poor that impact the next generation, in particular 

Conditional Cash Transfers (CCT), increased regulatory space for non-banks and mobile banking 

providers, and coordinated efforts between governments and the private sector to tackle the 

multidimensional roots that keep about 164 million people in the region living in poverty. The 

introduction of electronic disbursements schemes for government payments in some 

countries has created an increased interest in the propagation of using government to person 

payments as an entry point to promote asset-building capabilities of the low-income population. 

The region has recognized the 

potential of technology and public-

private partnerships to reduce 

poverty and promote financial 

inclusion at a large scale.  

Eradicating poverty and achieving 

truly inclusive finance will require 

developing financial products and 

services that meet the needs of the 

poorest and most vulnerable 

populations. The Campaign sees the 

strengths of microfinance in linking 

financial products with other 

development services, like health, 

education, housing, and access to markets to help the clients overcome the aspects in their 

lives that keep them trapped in poverty. These partnerships not only provide unique 

perspectives on the role of microfinance in eradicating extreme poverty, but also contribute to 

the growth and transformation of the sector. As it expands to reach the 2.5 billion unbanked and 

financially excluded, it will have to grapple with the challenges and opportunities associated with 

entering a new phase of in the sector’s development or the “next generation” of microfinance.  
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Generation Next: Innovations in Microfinance, will address these challenges and opportunities by 

tackling questions like: 

 How do we cultivate the next generation of microfinance leaders to continue guiding the 

sector while adjusting to its changing landscape?  

 How can we service the next generation of clients (children and grandchildren of clients) 

more effectively with products that meet their unique needs?  

 How do MFIs adopt and utilize next generation technological innovations in payment, 

service and delivery channels targeting the poorest?  

 How can regulation promote innovations and cultivate transparency as we enter this next 

generation of the sector?  

 How can the next generation of investors help expand client outreach while ensuring 

social impact?  

 How do we develop the next generation of tools and services that reach rural areas and 

connect small scale farmers to growing markets?   

The Microcredit Summit Campaign and its partners are 

seeking the support of leading organizations and 

visionaries for this event that will gather more than 

1,000 participants from around the world to address 

how we can collaborate to serve the next generation of 

microfinance so that we pave the path towards ending 

extreme poverty by 2030. We invite you to take a look at 

the complete list of sponsorship packages offered and 

consider the opportunity to be recognized at this forward 

looking event.  

For more information on sponsorships or any other 

questions, please contact Fabiola Diaz, at 

diaz@microcreditsummit.org. 

We thank you for your consideration and we look 

forward to a rewarding partnership.  

 

Larry Reed 

Director, Microcredit Summit Campaign 

Courtesy of PRONAFIM 

mailto:diaz@microcreditsummit.org
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ABOUT THE ORGANIZERS 

 

The Microcredit Summit Campaign (the 

“Campaign”) is the world’s largest global network of 

microfinance practitioners and stakeholders. The 

Campaign was launched at the first Microcredit 

Summit in 1997, which remains the largest gathering of microfinance practitioners to date. 

Since then, the Campaign has led the sector toward reaching the ambitious goals set by its 

members at the 1997 Summit and expanded in 2006.  

The Campaign’s Goals  

1. Reaching 175 million poorest families with microfinance.  

2. Helping 100 million families lift themselves out of extreme poverty.  

The Campaign is the only microfinance organization that has set bold, measurable goals for 

using microfinance to end extreme poverty and regularly measures progress toward 

achieving those goals. The aim of the Summit is to catalyze commitment toward the 

Campaign’s goals, accelerate innovation, promote best practices, and command 

mainstream media attention to microfinance. 

Responding to the World Bank’s movement to end extreme poverty by 2030 and 

acknowledging that full financial inclusion can only be achieved by targeting the extreme 

poor; the Campaign has created the “100 Million Project,” aimed at motivating 

microfinance stakeholders to provide products and services that reach those in extreme 

poverty and facilitate their movement out of poverty. Launched at the 2013 Partnerships 

against Poverty Summit, the 100 Million Project galvanizes the industry through recruiting 

Campaign Commitments: building capacity, using measurement tools, and disseminating 

innovations that facilitate movement out of poverty in the effort to meet Goal 2, or the “100 

Million Goal.”  

As the administrative home for Truelift, a new industry initiative to advance pro-poor 

microfinance, the Campaign is focusing not only on the number of clients reached (Goal 1) 

but also on the client-level outcomes (Goal 2). Truelift will recognize those MFIs doing the 

most to help families lift themselves out of poverty. 
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The National Microenterprise Financing 

Program (PRONAFIM), established in 2001, is 

a government program under Mexico’s Ministry 

of Economy. PRONAFIM’S main objective is to 

support men and women who currently lack 

access to traditional banking and related services with income-generating activities and 

building entrepreneurial capacity. This is achieved through a network of financial 

institutions, to which PRONAFIM grants lines of credit to be used to provide microcredit to 

the target population.  

 

PRONAFIM’s vision is to develop a stable and professional system of microfinance 

institutions that provide qualified and suitable microfinance services to individuals and 

groups, along with proper financial education, to ensure the use of microcredit as an 

instrument for welfare improvement.  

 

In 2014, PRONAFIM is looking forward to making the social impact more tangible through 

three principle avenues:   

 

1. Geographic Focus: PRONAFIM has a presence in more than 1,800 towns in the 32 

states and will focus in the following priority zones in 2014: indigenous zones, areas 

defined by national strategies such as the “National Crusade against Hunger” and 

the “Social Prevention of Violence and Crime,” and areas barely covered today by the 

program.  

2. Gender Perspective: 90% of the program beneficiaries are women, owing to the 

goal of empowering women to make decisions that contribute effectively to the 

improvement of their life conditions through the success of their productive activity.  

3. Microcredit with financial education for development: In order for microcredit 

to be a transformative instrument in the microentrepreneur’s life, it is necessary to 

provide them with training in a basic knowledge of credit management; this will 

lead them to invest properly and generate a sustained growth for their businesses. 

 


